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What is Oqali?
The French Observatory of Food Quality (Oqali) was
set up in 2008 by the Ministries in charge of Agri-
culture, Health and Consumer Affairs. It was created
as part of the French National Nutrition and Health
Programme 2006-2010 (PNNS 2), a nutrition-based
programme aimed at improving public health.

The Observatory collaborates with manufacturers
and retailers in the food chain. This partnership
facilitates the collection of information and is
important for the validation of the scientific
methods used to analyse the data.
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Oqali is financed and supervised
by the 3 ministries.

The implementation is entrusted to:
, the French Food Safety

Agency (Afssa);
, the French National Institute
for Agronomic Research (INRA)
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The primary goal of
Oqali is to monitor the

global changes in the food
supply by measuring the

evolution of the nutritional
quality of processed and

packaged foodstuffs in the
French market.



What are the
objectives?

This monitoring also includes socio-economic pa-
rameters, such as market shares and prices of va-
rious types of brand products (national brands
marketed by the industry, retailer brand, best-value
items, hard-discount brand) in order to guarantee
the maximum coverage of the market and to assure
that the changes in nutritional content benefit all
consumers.

Oqali also monitors: appearance of new products,
reformulation of recipes and disappearance of pro-
ducts.

Additional aims of Oqali are to provide:
, tools to assess the efforts made by the food chain

to improve nutritional quality;
, information concerning these efforts;

, tools to meet public health challenges and consumer
expectations on nutritional information.
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Which data
are collected?

The Observatory records the available nutritional
and socio-economic data on processed foods-
tuffs in a database, which contains the following
data for each product:
,nutritional content: food energy, proteins, car-
bohydrates, sugars, fats, saturated fatty acids,
dietary fibre and sodium;
,nutritional information per serving;
, listed ingredients;
,nutrition and health claims and their place on
packaging;
,consumption advice (as part of a balanced diet);
, ...
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Retrospective data
are also included in the

database so as to account
the efforts already made

by retailers and
manufacturers.
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Oqali monitors different
categories of food products.

For each category and type of brand,
Oqali describes and analyses all

the information available to consumers
on the packaging, such as food labels,

nutrient content (sugars, saturated fatty
acids, fibre or sodium …) and nutritional

information (health and nutrition
claims, consumption advices ...).
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What is the
methodology
to guide data
collection?
To collect all these data, Oqali uses several sources
of information:
, information provided by manufacturers and retai-
lers concerning their products;
, information available to consumers, based on
photographs of the packaging;
,nutrient analyses, used when information is
missing;
,data on French food consumption and food pur-
chases obtained from surveys and panels.
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Which categories
of products are
concerned?

The following product categories have already
been surveyed:
, breakfast cereals;
, sweet biscuits and industrial pastry;
, pre-packed meat products;
, fresh milk products and milk-based desserts;
, stewed fruit, jams and canned fruit.

The approach is continuously expanded to include
additional product groups.

Unprocessed foods, such as fresh fruit and vegeta-
bles or meat, are not monitored by Oqali.
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An annual report is
published and is available

on the Oqali website. In this
report the main results of Oqali

are presented, always
preserving the anonymity

of collected data.






