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Introduction

The French Observatory of Food Quality (OQALI), set up in 2008 by the Ministries of Agriculture, Health and Consumer Affairs, is managed by both ANSES (French Agency for
Food, Environmental and Occupational Health & Safety) and INRA (French National Institute for Agricultural Research).

Its purpose is to centralize, at the branded product level, all nutritional data provided on labels (e.g. nutritional composition, claims) and socio-economic parameters (average
prices, market shares and consumption levels) in order to monitor processed food supply, in France.

Methods

Data collection:

Working groups were implemented with the main food chain operators, according to
food categories, to optimize data collection, define indicators and harmonize food
classification.

Agreements with manufacturers and retailers ruled the provision of labelling
information on the food packagings and allowed OQALI staff to take pictures of the
products on shelves.

Market shares were also collected from consumer panels, to assess the OQALI data
representativeness in respect to the whole products, available on the French market.

Nutrition information monitoring:

All nutrition data on labels were collected in the branded products OQALI database?:
nutrition labelling stating the Big 4 or Big 8 (4 or 8 nutrient values), nutrition labelling
schemes (e.g. the GDA or Traffic Light systems), nutrition and health claims,
consumption advice, and serving sizes.

Nutrition parameter frequencies were computed by food category.

Variability of nutrient contents as labelled was also analysed® to identify possible
Improvements.

Results
More than 20,000 food items from 18 food categories were collected covering between 30% (Fresh deli products) and 78% (Soft drinks) of each category market.
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Figure 1: Nutrition labelling frequency
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Presence and type of nutrition labelling depend on the food categories (Figure 2).
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Figure 2: Nutrition labelling frequency by food categories
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- fruit purees.

20% offered consumption advice on their label: from 1% for Jams
to 88% for Breakfast cereals.
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Figure 3: Nutrition parameter frequency by food categories

Conclusion

The quantity and quality of nutrition information provided on French product labels differ among food categories but are quite similar to those of other European countries€.
Further OQALI studies are needed to follow these parameter frequencies over time. A better knowledge of the impact of these different parameters on consumer choice is also

required to determine which is the most effective.
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